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…World Class broadcast provider of 
multimedia Cultural Entertainment

A global digital broadcast service which in a 5-year period will transform 
WCN TV from a supplier of programming block to a 24-hour broadband –
radio – television network  with programming that will reflect the positive 
aspects of the multi-cultural lifestyle, culture and heritage. .



CONFIDENTIAL INFORMATION 

This investor prospectus plan contains certain proprietary and confidential information which 
is being disclosed solely for the purpose of obtaining funds to implement World Colours 
Television Network. Please manage this information accordingly and divulge it only to your 
employees, agents and representatives who are requested to see it in connection with your 
consideration of this request for funding.

This presentation also contains projections, which have been prepared by World Colours 
Television Network for the purpose of explaining the rationale behind the funding of the 
project. Such projections have not been reviewed by an independent accounting firm and are 
not intended to be guarantees of future results of operations, but are based on professional 
research and expert calculations.

The request for funding does not constitute either an effort to sell or a solicitation of offers to 
purchase a security issued by World Colours Television Network . Potential investors who 
may be interested in the purchase of any such securities should request appropriate offering 
documents from holders in order to properly evaluate an investment in any such securities.

Jay O’Conner 
Founder & CEO



Mission 
The goal of the World Colours Network is to become the link between television and 
interactive programming and entertainment currently developing on the Internet.  We look 
forward to creating a resource for brand awareness, news and information programming, 
and eCommerce through an multi channel digital platform, interactive community featuring 
rich streamed media content and programs delivered through an Interactive multicast 
system.  In addition, WCN TV will become a global radio - television – broadband –
broadcast provider of culturally rich entertainment, information and news programming 
through broadcast and cable distributors.  Our broadcast platform will have an digital 
interactive infrastructure to capitalize on the growing convergence of television viewers, 
Internet users, and eCommerce.   WCN TV will develop multiple revenue streams that are 
derived from television and Internet, global broadcast events, advertising sales, broadcast 
affiliate sales and fees, and merchandise sales.

The Nature of the Opportunity
World Colours Network has developed unique competencies through which it addresses 
the indigenous cultural entertainment needs of its largest market, the African Diaspora 
(North America – Europe – Africa – Caribbean/Central and South America) and other 
historically culturally rich nations such as the Pacific Rim, Asia, and the Middle East. Ours 
is a highly structured approach, which allows corporate sponsors and advertisers to easily 
associate their brand with “World Class” television programming.



Funding RequestFunding Request

�� 500 Million is overall funding request for 500 Million is overall funding request for 
television, movies, satellite, cable, radio, music, television, movies, satellite, cable, radio, music, 
publishing products and services via traditional publishing products and services via traditional 
and viral marketing delivery systems and the and viral marketing delivery systems and the 
world wide web. world wide web. 

�� Funding includes merger and acquisition of a Funding includes merger and acquisition of a 
major existing television network with distribution major existing television network with distribution 
to 80+ million homes in the USA. And to 80+ million homes in the USA. And 
distribution of WCN Programming in Asia, distribution of WCN Programming in Asia, 
Europe, Africa, India and the Caribbean. Europe, Africa, India and the Caribbean. 



Our Strategy
Create the United Nations of Broadcasting

Launch WCN Programming Service to international broadcasters 
seeking quality content across multiple platforms

Open markets for US, UK Corporations wishing to distribution their 
products and services globally 

Set Strategic Alliances with broadcasters throughout Asia, India, 
Europe, Africa and the Caribbean as well as North and South Americas

Launch WCN Empactavision a new way to deliver products within 
content  for commercial freeTV. 



Use of FundsUse of Funds
Use of funds:

• Launch Satellite operations for WCN Asia transmission throughout Africa, Europe, 
India and Asia Pacific. 
• Finalize broadcast strategic alliances with affiliates for original global programming  

and expand network broadcast footprint. 
• Begin programming 20 hours a day on Dish Network and Direct TV 30 Million homes 
in USA. 
• Facilitate WCN TV corporate headquarters and broadcast center
• Launch a broadcast industry wide PR campaign
• Launch a global marketing campaign to brand WCNTV

Phases
•Acquire rights for programming from various multicultural entertainment libraries
• Produce WCN TV signature programming 
• Launch WCN TV interactive broadband portal
• Begin limited program schedule over existing WCN TV channels and affiliates 

Phases
• Launch WCNTV Asia over the MASTV Platform
• 24 Hour urban programming for China, Hong Kong, Taiwan, emanating from Macau
• Launch WCNTV Europe, WCNTV Caribbean & Latin America & WCNTV Africa.
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Atlanta Broadcast Center
Content-Program-Origination

•Worldwide connection via satellite 365 Day a year 
•Live everywhere
•Satellite capacity on Pan Sat, Eutelsat, Intelsat 
•Teleport services for digital multicast uplink, downlink
•SNG servicesground vehicles (Fly-Away, Midi, Jumbo)
•Interactive on-demand digital platform
•Reaching over 125 million TV households

Caribbean 
and
Latin America

Sub Sahara
and 
East Africa

Asia
and
Pacific Rim

Europe
Middle East
North Africa

Broadcast Footprint



Primary Markets

20 Million HH
•United States
•Canada
•US Territories

North America

Caribbean
Latin America

Sub Sahara
Africa

Europe
Middle East
North Africa

Asia

90 Mil HH
•China
•Japan
•Korea

90 Million HH
•European Union
•NATO
•Islamic Union

10 Million HH
•Central America
•West Indies
•South America

10 Million HH
•West Africa
•East Africa
•South Africa



WCN TV will rely on its ability to 
design a fail safe digital interactive 
broadcast platform to support a 
radio/television - broadband 
transmission services for mobile, 
portable and stationary broadcasting 
and multimedia applications data 
broadcasting and telecom services.

WCN TV will rely on its ability to 
design a fail safe digital interactive 
broadcast platform to support a 
radio/television - broadband 
transmission services for mobile, 
portable and stationary broadcasting 
and multimedia applications data 
broadcasting and telecom services.

Multicast System
Keeping pace with the latest cost effective broadcast technology

•20 – 40 controlled digital broadcast channels
•Digital cable and satellite operation
•Digital terrestrial operation
•IT global network management
•Broadband – Radio/TV – transmission
•Media asset management
•Network cross streaming media integration
•Archiving and storage



MARKETINGMARKETING



CORPORATE MARKETINGCORPORATE MARKETING
CAMPAIGNCAMPAIGN

AD WEEK, BRAND WEEK CAMPAIGN’S

TARGET MAJOR CORPORATIONS AND THEIR 
AGENCIES AROUND THE WORLD. 

WE ARE THERE!



MARKETINGMARKETING
AMERICAN 

CORPORATIONS 
WANT ACCESS TO 
THE LUCRATIVE 1.2 
BILLION CONSUMER 
MARKET IN CHINA.

WCN ASIA
IS THERE AND CAN 
HELP COMPANIES 

ENTER THIS 
INCREDIBLE 

MARKETPLACE. 



MARKETINGMARKETING

Marketing Materials Created by

P19/ Loomis Agency

Dallas Texas



MARKETINGMARKETING



WCN Connect VOIP & Debit CardWCN Connect VOIP & Debit Card

�� Coming Soon Coming Soon 
�� WCN Connect Voice over IP Telephone WCN Connect Voice over IP Telephone 

ServiceService

�� WCN Debit Card, Accepted 30 Million WCN Debit Card, Accepted 30 Million 
locations worldwide. locations worldwide. 



�� 400 Million Consumers with television access growing to a 400 Million Consumers with television access growing to a 
marketplace of 1.2 Billion consumersmarketplace of 1.2 Billion consumers

�� WCN will provide American and International companies WCN will provide American and International companies 
access to this marketplace and generate revenue through ad access to this marketplace and generate revenue through ad 
placement spotsplacement spots

�� WCN will also offer specific products and services branded with WCN will also offer specific products and services branded with 
our Logo. our Logo. 

�� WCN Connect Voice over Internet ProtocolWCN Connect Voice over Internet Protocol

�� WCN Debit and Credit Cards in China and global markets for WCN Debit and Credit Cards in China and global markets for 
with discounts for WCN EMPACTAVISION products purchased with discounts for WCN EMPACTAVISION products purchased 
online.  online.  

Audience ReachAudience Reach
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milmil
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Executive Management Team 
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VP Strategic Planning

Steven Ward
CIO

Steven Ward
CIO
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VP Marketing
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Legal Counsel
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Legal Counsel
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Greenberg & 
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Bob Ambrosini
Chief Financial

Officer
TBD

Bob Ambrosini
Chief Financial

Officer
TBD

• Quality Assurance
• Controller
• Human Resources
• Venture Capital
• Purchasing
• Investor Relations

• Market Research
• Enterprise Planning
• Management of

Strategic Partners
• VIP Markets Selection

• Corporate Branding
• Domestic Sales
• Global Sales
• Public Relations
• Communications
• Government Affairs

• Engineering
• Internal MIS
• Broadcast Ops
• Digital Integration
• Logistics
• Network Ops

• Creative Design
• Content Archiving
• Re-purposing Content
• Broadband Programming 
• Radio/TV Programming
• Production
• Post Production
• Broadcast Scheduling

Executive Management Structure



Mr. Jay O’Conner Founder Chairman & CEO of World Colours Network Television.  Has spent more than 
25 years on Wall Street at the prestigious firm of Prudential Bache Securities and Financial Services 
companies such as Marsh & McLennan, Bankers Trust Company, and MONY Financial Services.  At 
these firms, Mr. O’Conner has worked with Chairman and CEO’s and high ranking corporate officials in 
the development of strategic plans, mergers and acquisitions, human resources management, sales, 
marketing, training and support.  

As founder of World Colours Network, Jay has negotiated global carriage opportunities for World Colours 
Network Television and is the Chief Architect of the network’s global Multicultural vision.  He also 
negotiated and secured an opportunity to reach a billion people in the Pacific Rim through our affiliation 
with MASTV emanating from Macau, Peoples Republic of China.  He is also organizing the financing and 
restructuring and acquisition of Paxson Communications.  

Jay O’Conner founded his first company in the mid 90’s Millennium Technology International and 
developed the Infrastructure Development for Developing Countries plan where he represented U.S. 
Corporations in the marketing of their products around the world.  He has met with Dr. Kwabena Dufuor
Former Governor of The Central Bank Bank Of Ghana to discuss financial models for economic 
development of Ghana’s economy.  As a leader in technology transfer Jay O’Conner taught a group of 
doctors from throughout Sub-Sahara Africa about Turn-Key-Hospitals and their implementation at Clark 
Atlanta University School of International Affairs.  

Determining that media represents the focal point of the multicultural revolution Jay O’Conner created the 
mission to “Bridge the Gap Change Mindsets and Transform Cultures through Love Acceptance & 
Diversity” television programming.  He has gathered an incredible team of professionals who have helped 
him mold that vision into a premier world class television network and communications company reaching 
into Motion Pictures, Publishing, Radio and Television.  World Colours Network is OUR Network is our 
premier campaign providing ownership to our investors, employees, and audiences around the world.

Founder, Chairman & CEO  – Jay O’Conner



Chief Financial Officer - Robert P. Ambrosini

SENIOR FINANCE EXECUTIVE, with over 20 years of diversified corporate and entrepreneurial 
management experience acquired at the division, group and corporate levels with several major 
multinationals and privately-held companies and partnerships.  Strategic thinker who has 
successfully collaborated with dynamic, high profile leaders and possess a strong record of 
achievement across broadcast television, cable television, trade show management, consumer and 
industrial products.   Experienced deal-maker with the requisite M&A, financing and restructuring 
skill set.  Possess excellent communication skills and the ability to effectively balance the diverse 
needs of various corporate constituencies.

Recruited by and reporting to BET’s Chairman, Founder & CEO, Robert L. Johnson, and BET 
President, Debra L. Lee, to act as principal financial advisor and partner.  Directed a department of 
60, responsibilities cover all financial disciplines including General Accounting, Production 
Accounting, Financial Controls, Audit, Tax, Treasury, Analysis and Planning, and New Business 
Development for domestic and international television operations which include five analog and 
digital networks.   Primary responsibilities have included maintaining the financial integrity of the 
corporation and dealings with principal stakeholders, outside auditors and lenders.  Also have 
primary responsibility for loan maintenance compliance, new business development, strategic 
direction, resource allocation and budget planning.  Subsequent to the merger with Viacom, 
responsibilities include coordination of BET’s financial affairs with those of its parent, Viacom, its 
senior corporate management and Board of Directors. 



Vice President of Programming and Production – Tommy  Wright

Marketing, Creative, Production, and Broadcast specialist. He has over 25 years broadcast production.   
Specializing in Radio, Television, Interactive, and multimedia design, production,  and programming, has 
taken him around the world covering sixteen foreign countries in both network, and independent television.  
His impressive Producer, Director, and Broadcast Journalism credits in local and national network news, 
represent a wide range of creative and production experiences.  

As a global producer/director and director of broadcast operations he negotiated collaborations between 
international broadcasters, and was directly responsible for the broadcast of several major international 
live entertainment and sports events. In marketing and advertising for the last (10) years Tommy has been 
responsible for creative, production, and editorial management of original multimedia content.  Tommy’s 
expertise range from the creation - planning – development - production to ensuring timely completion and 
quality.  This includes content produced for, short and long format broadcast, in-store displays, outdoor 
billboards, special events, and interstitial programming supervising all phases of production, post-
production and graphic design as needed to maintain workflow and meet strict and continuing deadlines. 
He continues providing innovating programming ideas and guided existing projects creatively and daily 
operations. Because of his technical and production experience supervision of freelance and staff 
producers, creative content and budgets for studio and field-based network short and long-form 
programming, is considered a major part of his lifestyle. Besides possessing strong storytelling capability, 
writing skills, creative and editorial judgment, he takes pride in maintaining keen knowledge and insight on 
current affairs and issues that speak to our diversity as a nation.

Tommy has a Master in Fine Arts from UCLA with awards from Los Angeles Society of Television 
Sciences, Los Angeles Press Club, Los Angeles City Cultural Affairs Department, Writers Guild of 
America, Black American Cinema Society, and the NAACP Image Awards.



Stephen Ward Chief Information OfficerStephen Ward Chief Information Officer
�� IndustryIndustry--recognized systems architect and business analyst with extensiverecognized systems architect and business analyst with extensive systems systems 

experience.experience.
�� Accumulated over 25 years in Information Technology producing reAccumulated over 25 years in Information Technology producing real, practical, al, practical, 

functional and robust applications that have enabled positive & functional and robust applications that have enabled positive & economical business economical business 
results:results: from gathering needed detail from the user, through from gathering needed detail from the user, through ����rere--engineering the engineering the 
functional business flow to successful rollfunctional business flow to successful roll--outs.outs.

�� Creator of WCN Creator of WCN EmpactavisionEmpactavision –– EmpactvEmpactv will map video to eliminate conventional will map video to eliminate conventional 
television commercials. television commercials. 

Areas of Expertise:    Areas of Expertise:    
�� Project Management:Project Management: Program manager and system architectProgram manager and system architect on multiple on multiple 

government and private sector projects; with direct reports of 1government and private sector projects; with direct reports of 100 plus. Development 00 plus. Development 
budgets in excess of 100 millionbudgets in excess of 100 million

�� Client/Server DatabasesClient/Server Databases : Designed and Developed the first Client / Server : Designed and Developed the first Client / Server 
Laboratory Information System (ALIS:Laboratory Information System (ALIS: Chemistry, Hematology and Microbiology) for Chemistry, Hematology and Microbiology) for 
St. JosephSt. Joseph’’s Hospital s Hospital –– dramatically improving dramatically improving ““Patient Test Results against deltasPatient Test Results against deltas””

�� InsuranceInsurance Developed a rules based actuarial system to create insurance prDeveloped a rules based actuarial system to create insurance products . oducts . 
Replacing mainframe insurance hardware and software with a cost Replacing mainframe insurance hardware and software with a cost effective server effective server 
based systemsbased systems

�� Technology / Software Mapping & Design:Technology / Software Mapping & Design:
�� Designed software & technology patents:Designed software & technology patents: interactive TV Technology & Safety Officer interactive TV Technology & Safety Officer 

II II NetWardNetWard SoftwareSoftware



WORLD COLOURS NETWORK


